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o Weekly Attendance: ~2,800 visitors, with a
season total of approx. 48,000 shoppers.

o Season Highlights: 18 Sunday Markets from
June to September, plus a November
Harvest Holiday Market.

e Record-Breaking Vendor Participation: 99
vendors, including 29 Washington state
farmers—the highest in MIFM history.

o Cultural Diversity: Vendors representing 11
unique cultures.

e Gross Vendor Sales: Approximately
$1,000,000, marking a 17% increase in
spending per shopper from 2023.

o Fresh Food Accessibility: Distributed over
$20k in Market Bucks, helping over 650
families have access to healthy foods.

¢ Community Support: Gleaned 700+ Ibs. of
fresh produce for local food banks and
shelters.

¢ Live Music: Over 25 bands showcased
throughout the season.

e New Events: Inaugural Arts at the Market
featured 16 local artisans, celebrated
National Farmers Market Week, and hosted
The Great Gourd Showdown which fostered
community spirit.

e Volunteer Engagement: Over 50 dedicated
volunteers contributed 1,400+ hours to

make our market possible.

As a community-driven nonprofit, the
Mercer Island Farmers Market
connects growers, consumers, and
local businesses to create a valuable,
sustainable community asset.

™),

A /
\ (N

| Sinece'20075

A : {
3.4 5 4 \ |
P 1 g £

®Mercerdale Park, adjacent to the
Rite Aid/Pagliacci’s parking lot.
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www.mifarmersmarket.org
Tax ID: 27-1955433
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@ Market Partner: $500 éi&} Platinum Sponsor: $10,000 % Diamond Sponsor: $15,000

@ Bronze Sponsor: $1,000

Ll Silver Sponsor Gold Sponsor L) Ll
Partner P P Sponsor Sponsor

Promo on website, (2)

@:Silver Sponsor: $2,500 Gardan Pasty tckets

Booth space -- meet
potential customers face to
face!, newsletter feature, on-
site signage

Social Media mention,
market tour + gift, option to
“Sponsor a Market day”

Vendor email blast, on-site
signage, mic shoutout,
sponsor area of the market

-Z:C:)::—Gold Sponsor: $5,000

Market email blast, sponsor
music area, children's booth,
or Senior table

Priority booth dates, max
visibility on all channels and
at market, customized
sponsor activation

your fee by Tuesday, February 4, 2025




